Following an expansion project
at the Peppermill Hotel Casino

600 suites will feature Internet
Protocol-based technology.

in Reno, NV, the property’s new
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Hotel Business

The Peppermill Hotel Casino in Reno, NV, is becoming
a high-tech hotel through the deployment of a wireless

network backbone.

e |CD Publicatiom.

Hotel casino leveraging wireless backbone
Peppermill finds Reno market forefront via technology expansion

By CHRISTOPHER OSTROWSKI

(), NV— The Peppermill Howl
Casing here is now in the midst of a S3(0-
million expansion project that will soon
vield, among other things, a new 560,000-
s M, 17story twower with 600 suites that
is expected o open in the Rall of 2007, Si-
multaneously, Peppermill Casinos, Inc.
the own operator of the property,
h rrving o
sive technological upgrade built
the deployment of a wireless n

s been ¢

is rather unigue within the hotel
and eould ey liv tirn the property
into the most advanced in the market.
“We try 1o be innovative and a leader in
quality of produc il so we felt we
needed o improve our technology and
COMIMUNICTONS SySems 1o l’l' (R} H“El'li'
ce here,” explained

tive in the m.
Bill Hugh
keting ope
“With the exp:
right time 1o do 1}
I'he centerpiece of this technological
revolution at the Peppermill is the Mo-
bileAccess Universal Wireless Neowork,
which is already up and running and im-
proving lifesat the hotel for both @
and staff members, according o Pepper-
mill’s director of corporate culiure, Doug
Specifically, the network cn-
hanees wireless communication and col-

the director of casino mar-
at the Peppermill.
it seemed like the

Ferrari.

laboration throughout the property’s
three existing primary buildings and pro-
vides guests and sl reliable w
rupted  coverage for the saff's Spe
tralink wireless welephony, the public
wircless local

1 network and even cel-

lular phone s from Cingular,
Sprint and Verizon Wireless.

The network also allows the Peppermill
1o deliver all of its wireless services and
applications over a single, flexible wire-
less infrasuructure, which promises to be
more cost effective than deploying multi-
ple parallel systems for cach individual
Jess service, Furthermore, all of the
ated  mec! I equipment, includ-
ing Cisco WLAN Access Points, is located
in secure telecommunic

“On the emplovee side, it's a competi-
tive advaniage because it allows us o
maove away from the old beeper and -
dios method of internal communication,
which is not very guest friendly,” Ferrari
saiel. “We're also attaching
product called GuestWare which allows
us 1o focus on service and productivity
through an instant task dispatching abi
ty. Through this product. we can track,
for example, the delivery of towels 10 a
guestroon. 5o it will increase productivi-
ty also allows us 0 see how long
things take to get done. IUs a great com-
hination of services,”

Fer added that the wireless network

wir

ions closets.

1o the system a

acts as the backbone for the entire hotel

and casino with wireless high=speed Inter-
net access capabiliies. He also me
tioned that in terms of internal commu-

nications, the property now has full cov-
erage all the way down to the basement.
Consequently, engineers can be casily
and immediately conmcted through
Spectralink devices,

All of these capabilitics will also be in
place within the new hotel tower t}
being built. Plus, there are other assoc
s involving radio frequen-

el opportur

oy
event
TR 10 s

Iy provide, “We're barely begin-
its potential,” Ferran said.

Clear signal

Meanwhile, the system
the reception level of gue
at the property. “The difference is incred-
ihile,” Hughes said. “Itw
of 1 = my cell phone on
at work. But now we have great reception
even in the parking garage. It's a very
CONVE t thing for guests that gives usa
competitive advantage.”

Ferrari further noted that the Pepper-
mill is “now the best place in the city 1o
1 cell phone call.”

When asked what the system cost the
Peppermill, Ferrari could not reveal the
exact figure. According to MobileAc-

Iso helped
cell phones

1o be a waste

e for me 1o he

that the systemn conld

though, the pricing can range be-

50 cents per square foot of cover-
age o 82 per square foot. Currently,
860,000 square feet are covered a the
Peppermill.

Aside from the advanced wireless net-
work, Ferrari pointed out that the entire
Peppermill complex, including both the
current and futre hotel wowers, will
eventually be completely Inte
col-based with new CATS wiring.
sult, all guestrooms will feamre (voice-
over Internet protocol) VolP telephones
featring voice recognition technology.
That will allow guests to call, for example,
housekeeping by simply stating the word,

Also running off the 1P system will be

1wt Proto-

high-defini i the

CNerEy 1 system and in-
room safes.

“There will be a pretry much full-blown
use of the system,” Ferran said. “The goal
is the convergence of wechnology.”

When both the technology and expan-
sion projects are complete, the Pepper-
miill will feature 1,631 rooms; an expand-

ed casino; an i

rthemed sp:
i the atest

i
venton
svstem; and a

new sports ook with wo  thean
HDTVs, dozens of S-nch plasma TVs
andl individual 17-inch plasma TVs, G2




